FAST FACTS

High Protein: from
niche to mainstream
Growing consumer interest in healthy lifestyles and diets is driving increased popularity of protein. The positive halo of
naturalness and health appeal surrounding protein is encouraging a broadening of the target audience. Main stream lifestyle
users are increasingly interested in protein as well as the traditional core users, bodybuilders and performance athletes. This
presents new opportunities for dairy companies that are actively responding to this needs to these new users.

No longer a fad, high protein consumption is gaining traction
across most regions2
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Consumer insights
Consumers’ positive associations toward protein have led to an increase in product launches for snacks with high
protein content.4
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Health appeal
Globally, the use of high
protein claims on dairy food
and drink launches has
grown year on year for the
past five years. 4
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Global dairy product launches
with a high/added protein
claims (2013-2017)4
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Mainstream lifestyle users

56%of consumers

27%of female and 26%

think milk protein has
a positive impact
on their health 3

of male consumers are trying to

increase the consumption
of dairy protein3

Key benefits sought in protein by consumers across key markets5
USA

CHINA

38%

Strengthening
muscles

20%

Energy boost
(stamina)

UK

JAPAN

41%

41%

Strengthening
muscles

Strengthening
muscles

INDONESIA

47%

Maintain body
wellness

Opportunities
Naturally high in
protein positioning
The increasing movement towards less
artificial and more natural ingredients
provides an opportunity to leverage
the natural nutritional values in milk
to target health-conscious consumers.
Products should focus on the natural
high protein content found in dairy,
which provides all the essential amino
acids requirements to support those
interested in exercise, healthy lifestyles,
and healthy ageing.
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Distinctive targeting offerings
Target protein-led innovation towards
products tailored to specific consumer
needs. Dairy protein can help support
weight management by providing a
satiating high quality source of protein,
protect bone health during ageing,
support muscle maintenance by providing
a high quality source of protein that can
promote the retention and growth of
muscle, as well as supporting sustained
energy levels throughout the day to
maintain body wellness.
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